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\Veistriklassi sisy Ulesehitus

ESG ja kestlikkus suur pilt
— mis ja miks?

Olulised keskkonnateemad Olulised sotsiaalsed ja juhtimisteemad
(majud, riskid, véimalused) (mojud, riskid, vdimalused)

Keskkonnateemade Sotsiaalsete ja juhtimisteemade
eesmargid, moodikud, teekaart eesmargid, moodikud, teekaart

Terviklik ESG strateegia

ESG strateegia ja teekaardi juurutamine
ja muudatuste juhtimine ettevottes

&% SUSTINERE

Kliimamadju ja
vaartusahela radarite
kasutus (vt
tutvustavat seminari
infopesast)




&% SUSTINERE

' anane plaan

10.00-10.30 Paeva sissejuhatus. Prioriteetsed ESG teemad

10.30-11.30 Ambitsiooni seadmine — moju, riski voi voimaluse juhtimine?
Videosalvestus Estiko-Plastari juhiga

11.30-12.00 Tegevuskavade naited

12.00-12.45 Ldunasook

12.45-13.15 ESG tegevuskava olemus

13.15-14.00 Keskkonnateemade juhtimine — klimamaju ehk kasvuhoonegaaside heide

14.00-14.20 Paus

14.20-15:05 Keskkonnateemade juhtimine — ringmajandus

15:05-15:45 Keskkonnateemade juhtimine — kliimariskid, elurikkus, tarneahel

15.45-16.00 Paeva kokkuvote

eis.ee 3 els



Peegelaus

orioriteetsete ESG

l— N\ Ve ~\ IM'K'\ f\l_
Dﬁl“ﬂdd’—\ Scadmilses

1. Opipaarilisega 7min + 7min
2. Jagame laiemas ringis

- Kuidas panite lI6plikult paika
prioriteetsed ESG teemad? — todlehtede,
huvigruppide kaasamise, juhtkonna
arutelude vms kaudu?

- Millised on teie ettevotte jaoks
prioriteetsed
E, S ja G teemad? Miks just need — kas
moju maandamise, riski vahendamise voi

... vOimaluste kasutamise tottu? Geis

tttttttttt
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LAIENEV

RISKIDE
MAANDAMINE

Susteemne toote-teenuse
arendus ja turundus, mis aitab
maandada valiskeskkonnast
tulevaid riske (soov mitte

_POHIMOTTELINE JA PROGRESSIIVNE;
ARIMUDELI, TOOTE/TEENUSE TASANDIL

w
. . \\
b Nordic >
Milk .
________________ , ESTIKO
PACKAGING SOLUTIONS

Loon turupraktikat
Uletava suUsteemi ja
valmisoleku pakkuda
kestlikku toodet ning
tugevdan sellega
konkurentsieelist

SAMM-SAMMULINE JA REAGEERIV;
PIGEM PROTSESSIDE TASANDIL

ja turge.

R Foxway

Taidan minimaalsed
turu ja regulatsioonide
nduded - compliance

Muudan arimudelit ja/voi loon
uusi tooteid/teenuseid, mis
lahendavad Uhiskondlikke
valjakutseid ja loon sellega
endale hoopis uusi arivoimalusi

VOIMALUSTE
LOOMINE
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UUDISED 27. MAI 2020

ISCC JATKUSUUTLIKKUS PAKENDID

Estiko astus sammu jatkusuutlikuma
pakenditootmise poole

Estiko pdlvis esimese pakkematerjalide tarnijana Baltikumis ISCC sertifikaadi, mis annab véimaluse hakata tarnima
taastuvast toorainest valmistatud materjale.

ISCC sertifikaat voimaldab tarnida nii taastuvast toormest kui juba keemiliselt Umbertéédeldud plastj@&tmetest toodetud
pakendeid. Seeldbi saab Estiko véhendada fossiilsel kitusel péhineva materjali tarbimist ning panustada ringmajandusse.

ISCC toimimise pdhimdte tootab sarnaselt elektrivérgust nn rohelise energia ostmisele. Energia kogutakse kokku Ghest
vorgust. Lépptarbija madaratleb ise, kui palju rohelist energiat ta kasutada soovib ning seejarel arvutatakse néudlus vastavalt
ressurssidele tagasi.

ISCC materjalide puhul saavad Estiko kliendid ise kindlaks maérata, kui palju taastuvaid materjale peaks nende pakend
sisaldama. Seegjarel arvestab sertifitseerimissisteem Estiko tarnitud taastuvate materjalide kogukoolu mng vordleb seda
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Meelis Jurgens

Estiko Plastari
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E Nordic Milk



SCIENCE
BASED

@ TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

usiniku jalaja
ala 3). Sellest
Grg] Vv

ESIMENE EESMARK:

SUSINIKU JALAJALJE
VAHENDAMINE 70%
AASTAKS 2030

Meie 2030. aasta vahe-eesmirk vBrreldes aastaga 2020:
# vihendada oma tegevusest tulenevat (skoop 1 ja 2) siisiniku jalajélge 70%
# vihendada siisiniku intensiivsust tooteiihiku kohta* 30%

Naeme oma ambitsiooni ning eesmirkide saavutamist jirjepideva protsessina, kus vaadatakse iga-
aastaselt Ule ettevdtte progress kliimaméjude vihendamisel ning tiiendatakse oma tegevusplaani,
et kujundada edasised eesmirgid klimamé&ju vihendamiseks.

*kg CO2-ekvivalenti/kg milGdud toodete kohta;

Metaani eraldumine
toorpiima tootmisest

% 48%

Tootmisega seotud
tegevused piimafarmides

i 40%

Piima tootmine Eﬁ 11'/.

3%
1%

Pakendamine ﬁj

Logistika =)




w MEIE SUSINIKJALAJALG  PEAMINE VALJAKUTSE ~ MEIE AMBITSIOON w "SUUR VIISIK™ ALGATUS

Toote- ja tooteprotsessi arendus aitavad meil
likuda vaiksema jalajaljega tootevaliku suunas.

= : Samal ajal suudame séilitada toodete
@ Enam funktsionaalseid

tooteid i p 5 . _ toitainerikkuse.

1. INNOVATSIOON

Me tootame pidevalt valja uute koostistega tooteid,
mis véhendavad meie susiniku jalajalge. Teeme
koostood ka teadlastega, et tootada valja
funktsionaalsemaid tooteid, mis kujundavad Gmber
traditsioonilisi toidukategooriaid. Tere Helluse
tooted (ME3 bakteriga ja HilFiber) on selle koost6o
edukateks naideteks.

2. VAHEM SUHKRUT

Oleme vahendanud oma toodetes lisatud suhkute
hulka ning liitusime Eesti Toidutootjate suhkrute
vahendamise hea tahte leppega, et teha seda ka
edaspidi.

3. TAIMSED ALTERNATIIVID

Nordic Milki Uks kasvav haru on taimse toidu brand
Deary, mis pakub keskkonnasobralikemaid
alternatiive tavalistele piimatoodetele.







plimatoodete tootmine EL1s vaheneb prognoosi
elt. Tulu teenimiseks tuleb leiaa alternatiive.
Forecast volume of fresh dairy products produced in the European Union (EU 27) from

2017 to 2033*
(in 1,000 tons)
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@ Additional Information Show source @



Taimsete "piimajookiae”
tootmisele prognoositakse
lahiaastatel mitmekoraset

GRAPH 1.1 volume growth of animal products versus plant-based

products (2011=100)

Umbes 40% tarbijatest
eelistavad pigem taimseia
alternatiive / s6dvaa

valksemas koguses.
GRAPH 1.2 Dietary preferences of consumers in selected EU
countries (2021)
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P ont-hased alt. to meats
Cow's milk Plant-based drinks

Note: 2023-2028 illustrates Euromonitor forecast.
Source: DG Agriculture and Rural Development, based on Euromonitor.

——— Frocessed meat

Spain
Romania
Poland
Netherlands
Italy
Germany
France
Denmark
Austria

Total

T T

0% 20% 40% 60% 80% 100%
m Omnivore  MFlexitarian ®WPescetarian mVegetarian ®Vegan

Source: DG Agriculture and Rural Development based on
https./smartproteinoroject eu/plant-based-food-sector-report/.




Paljuael potentsiaalsetel

3
eksporalturguael on suur 0sa tarbijatest

Lactose Intolerance

10%  20% [ 30% [ so% [ so% oo o oo oo [ roox

Lactose intolerance map by Country 2024 (© worldpopulationreview.com)



BARRIER
Taste, lack of choice and high price of

plant-based options are crucial barriers
for consumers, experts & consumers say

Habits

Habitualized shopping behaviour
lconsistent chaice of foods,
brands and supermarksts)

Price point Ignorance

Lack of knowiedge on how to
preqare plant-based foods

Even though many consumers wish to reduce _‘o:_ The study highlighted paradoxes in Traditions Va riety
their consumption of meat and dairy for different  # — the perception of veganism in some Continuanca with hatits Ltk of procuct variety of
reasons, this does not automatically result in ather countries: while Warsaw is for example e isting '{E:f;g;f;ﬂ:“t ad
products being placed in their shopping trolleys. one of the top three cities for vegan
Apart from personal preferences and & certain gastronomy, vegans are perceived by
tentativeness when it comes to product novelties, some in Poland as ‘mentally disturbed' Prucessing
there are other arguments that drive consumers Shifting towards the term 'plant-based’ Auailahility e o foae that e Trendiness
away from the more sustainable plant-based could help move away from this. Lack riaty :mr::'ri-:nd_a:ulﬁr;eeznﬁwé';; Harketing messeges meking
options. What really drives consumers? procucts) with en evcess of Fimac gdc iy revmly
addities

In the various countries of the survey, the words
in the native language may have mare nuanced
connotations. Packaging

Escess packaging and

usape of plastic

. Most impartant drivers
Other drivers n



See on nil arivoimal

ettevOtte keskkon
vahendamise ko
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Elektroonika tootmiseks Projected depletion date
vajalike kriitiliste of key non-renewable

mineraarilide / metalligde resources

Nenae kattesaaaavus
ammenaub peagi.
2040
Nenae kaevandamisel on 2030 £ 2050
oluline looduslik ja = &= 2070 ros6
sotsiaalne moju. ) ke —

2060 2090
Rhenium :;y':::;?

2100

Uranium
Titanium
Aluminium

Tantalum

https://sustainability.foxway.com/lookingihead



urule jouab Uhe rohkem elektroonikat, kuia nenae jaatmete
taaskasutuse maar el kasva nii kiiresti. 22% teletoniaest,
(tahvel)arvutitest jms kogutakse kokku ja suunatakse
ringlusse
” o SMALL IT AND TELE-
S R O gonoration COMMUNICATION EQUIPMENT
60 "2 - O 46 billion kg
) / 1 billion kg (22%)

Year

Source: The Global E-waste Monitor 2024




Foxway arimuael on just
nenae valjakutsete
aaresseerimine



Mining and row
materials extraction

Recycling

Urban mining

Circlarity enabling
Caollection, Service &
Refurbishment

Distribution and
collection partnars

https://lwww.foxway.com/en/sustainability/

Autoridigused: @sum N=R=

Sustainability

The world's most
sustainable business

model

Foxway aspires to help our customers get closer to the UN's

Sustainable Development Goals.

Manafacturing

Sustainability with
DaaS

o]

nor®
o . o
f._-,u':ns B o‘mmfi
Fe)

In our Device as a Service (DaaS) solution we prolong the life of

millions of devices every year and a vast majority of the devices will
always be refurbished and repaired for reuse. If no other circulation
possible, the devices will be safely recycled. In our circular solution

devices can live up to 2.5 times their lifetime.




Nenae lahe .
paranJs asendus; tagasivOott ja
r1Pg1 e. | e
muumine, moistlikule tarbimisele suunatud
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Lifecycle Recovery Remarketing Advisory &
services services services Insights



2009

2015

2018

2019

2020

2020

2021

2022

2023

Our journey starts

Xlinc Nordic founded through the
merger of Nicator and Printure.

New friends join us!

Vision Zero IT AB reinforces us
through an acquisition.

More friends & coworkers

Timetech AS and Supplies Team AB
both join us in acquisitions.

Two more companies join us

Lin Education AB and Replace Group
OU are acquired.

Re-branding!

We changed our name to Foxway.

New amigos in Spain

Redeem Espana SL joins us in
acquisition.

Another year of growth

We are joined by Flip4 GmbH and
Greentech through acquisition.

Wow, two more acquistions

We are pleased to welcome DCC and
Global Resale to the family

New Freunde in Germany

Teqcycle Solutions GmbH joins the
family

Nenade ar1 on kasvanug,
laienenua ja liitnua gruppil
Uha uusi ettevottela.

Foxway locations and operations

@ Office sites
@ Tech & logistic centers

@® Office and tech & logistic centers

Hinnerup
Denmark

T
N

Essex Friedrichsdorf ~—{
UK Germany
Madrid
Spain

https://www.foxway.com/wp-content/uploads/2024/04/foxwaysustainabilityreport-2023.pdf



positilvsed efek'tl (valdl'tud kasv Jf‘oor‘eg""s ide
heite maht) 200,729
CO.e Handprint
oo -
Bl s 120,947
-Phones o

87,075

2019 2020 2021 2022 2023



Nende kaive on viim
um

O
M

Grupp:
cal/’/6 MEUR (2017/r 641 MEUR (2023)

EeStI : M Maksustatav kaive Ill| Tootajate arv
100 000 000 800
80 000 000
- 600
60 000 000
40 000 000 L 400
20 000 000
L 200
0 -
-20 000 000 0

97 17 17 17 118 M8 1B M8 1% M9 M9 M9 20 20 20 20 M A N 22 22 22022 023 23 23 23 34 14 24
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See on nil arivoimal

ettevOtte keskkon
vahendamise ko
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Ragn-Sellsi naide :
see on samm -sammult
teekond

esmaltmaojud ja riskid
kontrolli alla ( kodu kordad
slispositivnemuutuslabi
aritegevuse

Autoridigused: @ SUSTINZR=

THE SUSTAINABILITY RAGN 7 SELLS
JOURNEY

03]
BECOMING
AN ACTIVIST
COMPANY
02
INTEGRATING
SUSTAINABILITY
INTO BUSINESS
STRATEGY -
e ~ Strategic level
m Have an impact
MANAGING i
agn-Selis business
NEGATIVE e slnsd with the
EXTERNALITIES development in society

Tactical level
Integration in business
development

8

Basic level
Securing Compliance

https://www.ragnsells.com/globalassets/ragnsells.com/documents/ragglls sustainabilityreport-2022. pdf



(D
(D
E—
(D
()

U
(D
Q)

=3

2. Uks pool
ambitsioonist ja
eesmarglst on tdHo
protsessiaega
(eelkdige t6O Mmdju Ja
riskidega)




4 Vefston Verston Eestiv  Teenused v  Té6taminev  Uudised Kontakt Grupp v

Jargneva kiimne aastaga soovime
ﬁ kasvada jatkusuutliku ja
ﬁ' multimodaalse taristuehituse ja

korrashoiu eestvedajaks Euroopas.

VISIOOﬂ Noéudlus puhtama, jatkusuutlikuma elukeskkonna
ning multimodaalse taristu jarele Gha kasvab.

Teeme seda ise ja julgustame ka teisi
ambitsioonikamalt motlema sellele, millist taristut

vajame, planeerime ja ehitame.

Aastaks 2034 oleme Euroopa juhtiv ettevéte jatkusuutliku ja
multimodaalse taristu rajamisel.

Visioon 2034 Sustainability promise for 2034:
Naeme tulevikku, kus 80% reduced CO2 in road

jétkUSUUtlik taristu, construction &

energia ja tlpptasemel maintenance
tehnoloogia poimuvad







Designed to make a difference

Increasing use of recycled
materials

products. After

we'll set s target

Healthiest indoor
environment

and gold-level indoor air
rating mental health
ment solutions into all Silen pods

we strive to be the leading prov

health-conscious office pods

manufacturing an

circular economy mode

ges our planet faces,

nt to sustainability is

ons. We're focused on

r environmental footprint,

1 circular economy

the circular economy. Customers use
ey need, after which it'll be removed,
the next customer.

que in that they're entirely renewable.
ars, they can be easily updated with
osing their fresh appearance or

POD MOVES TO NEXT CUSTOMER

USE POD AS LONG AS NEEDED

silencza

POD CLEANING & REFITTING

aOd X0Vv8 S3INVL N3TIS




_POHIMOTTELINE JA PROGRESSIIVNE;
ARIMUDELI, TOOTE/TEENUSE IIIIEE

toote

sellega
endale

A Foxway RAGNX SELLS _
VOIMALUSTE

LOOMINE

RISKIDE
MAANDAMINE

~
~
~
~
~
~
~
~
S ~
A
ESTIKO
4‘ ________________ ’ PACKAGING SOLUTIONS

Taidan

SAMM-SAMMULINE JA REAGEERIV;
PIGEM PROTSESSIDE TASANDIL



